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a showroom exploration of
the personal limits of FO R A
information sharing

Our data is being gathered,;
EVERYWHERE, ALWAYS.

Interactions are moving towards a
more human-human interaction by
introducing speech interfaces and
Using Facebook amounts to a higher level of small gesture controlled technologies
self-disclosure, both online and offline [1]. [2].

People show more reciprocal behav-
iour when the computer is perceived
as helpful, and they tend to give away
more personal information when the
machine also seems to share informa-
tion about itself [3].

Machine asks
increasingly personal
questions

How do people react when
confronted with a vending
machine that communicates
with them in a human like
way while trying to get
information from them in
exchange for a treat?
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I feel insecure | voted for

“Eventually they will still get your data. | don’t
feel nice about that, but then again, what can
you do? Almost everything is a public docu-

“At first | trusted it, but at the end, when jt  MeNt nowaaays”

said it was going to publish the data, | "IFITELLWHEREILIVE,IKNOW THATIT SAL-
thought: you motherfucker!” READYON THEINTERNETANYWAY.GOOGLE
MAPSALREADY KNOWS WHEREMY HOUSEIS.
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Even though the announced publication
of the filled-in information and the
display of it on the large screen People still act carelessly when it

surprised most of the users, this didn't comes to giving personal information
result in a further reflection about the away.

own behaviour regarding personal data.

More human-like, friendly and polite machines
encourage people to be more trustful towards a
machine. We see that this could be used in very
harmful ways, in essence how we used it as well,
to lure people into sharing information or acting
in ways they wouldn't otherwise.
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